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H1'23 Key Financial Results N

SiISECAM

Revenue (TRY Mn) Gross Profit (TRY Mn) Adjusted EBITDA* (TRY Mn) Adjusted Net Income After

Minority Interest*
(TRY Mn)

33%

45%
24%
22%
40,232
19,323 16%
15,288
14,180
11,128
8,908 9,214
28,365

6,648 6,348
3,570 3,540
H1'22 H1'23 H1'22 H1'23 H122 H1'23 H1'22 H1'23

Q1 Q2 —Growth ®Ql "Q2 --Margin ®Q1 "Q2 --Margin "Q1 Q2 ---Margin

*EBITDA and Net Income After Minority Interest are adjusted to one-off items



Historical Financial Results \\\§\\\

TRY Mn

® Revenue Growth Y-0-Y

6% 27% 95,349 28%

— 24% 23%, 24% 24%

58,434

40,232
32,058 33,710
21,341 9,323
18,059 ' 23,151 5,288 ’
15,550 6,661 1,180 11108 14,180
.5’1614,033 l >80, 208 I 4,962 8,595 ’

2018 2019 2020 2021 2022 H1'22 H1'23

B Revenue ~ W Gross Profit ~ == Adjusted EBITDA  =Adjusted EBITDA Margin

2018 2019 2020 2021 2022 H1'22 H1'23
37% 16% 18% 50% 197% 215% 45%



H1'23 Segmental Revenue and EBITDA Margin

Architectural Glass (TRY Mn) Industrial Glass (TRY Mn)
L% ——— -
———————————— 5%
D !
5,453
3,624 +1% 2,635
2,073
H1'22 volume effect pricing, product H1'23 H1'22 volume effect pricing, product H1'23
mix, curr. effect mix, curr. effect
Glassware (TRY Mn) Glass Packaging (TRY Mn)
_________ 26%
21% ————— T T T T T ’ 21%
4,183 6,823
2403 -1% 4,178
H1'22 volume effect pricing, product H1'23 H1'22 volume effect pricing, product H1'23
mix, curr. effect mix, curr. effect

» All revenue figures showing net external sales

. . ) . . Q1 Q2 ----EBITDA Margin
» EBITDA Margins — derived from one-off gain/loss adjusted figures

AL

SiISECAM



H1'23 Segmental Revenue and EBITDA Margin

Chemicals (TRY Mn) Energy (TRY Mn)

1%
G V

6,587

1,860
H1'22 volume effect price, product H1'23 H1'22 volume effect pricing, product H1’23
mix, curr. ffect mix, curr. effect

Other (TRY Mn)

964
608
575
H1°22 H1°23

» All revenue figures showing net external sales

g . ) . . Q1 Q2 ----EBITDA Margin
+ EBITDA Margins — derived from one-off gain/loss adjusted figures
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H1'23 Segmental Revenue and EBITDA N\

SiISECAM

Diversified Revenue Mix Revenue Bridge (TRY Mn)
3,471 128 58,434
5,967 [ ]
3,409
2,853
545 1,829
Architectural Glass Glassware Chemicals Other
H1'22 Industrial Glass Glass Packaging Energy H1'23
Diversified EBITDA Mix Adjusted EBITDA Bridge (TRY Mn)
1,992 541 14,180
-152
922
950
[ [
-1,007 -193
Architectural Glass Glassware Chemicals Other

H1'22 Industrial Glass Glass Packaging Energy H1'23



H1'23 Regional Results \\\§\\\

Geographic Revenue Mix Regional Breakdown of Exports from Turkey

® Sales in Turkey = Exports from Turkey ® Europe Middle East = North America
= Europe us ® South America u Asia ® North Africa
® Russia, Ukraine and Georgia Other Other

Top 10 Export Countries
Italy, Egypt, USA, France, Spain, Israel, Germany 560% Mn exports revenue Exports to 150+ Countries
UK, Belgium, Bulgaria




Historical Regional Results

2018 2019 2020 2021 2022 H1'22 H1'23

B Sales in Turkey ™ Exports from Turkey ™ Europe US ®Russia, Ukraine and Georgia Other



H1'23 Operational Results N

SiISECAM

K tons

Glass Production Soda Ash Production Chromium Chemicals Sales
Volume
2.867
2.508
2.402 2.288
62
42
X
S5
9 8
H1'22 H1'23 H1'22 H1'23 H1'22 H1'23
H Domestic ®International ® Domestic ® International = Domestic ® International*

* International: Sales from Non-Turkey Facilities + Exports from Turkey-based facilities
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Historical Production Results - Glass N

SiISECAM
K tons
Turkey; 57% Turkey; 57% Turkey; 54% Turkey; 55% Turkey; 58% Turkey; 58% Turkey; 58%
Non-Turkey; 43% Non-Turkey; 43% Non-Turkey; 46% Non-Turkey; 45% Non-Turkey; 42% Non-Turkey; 42% Non-Turkey; 42%
5,781
5,619 ’
1%
+
5,052
4,947 4,857
1% — % — 3y
0
42% ARE0
41% 43%
47%
2,867
— 1% 2,508
1%
41%
44%

2018 2019 2020 2021 2022 H122 H1'23

B Flat Glass = Glassware Glass Packaging = Glass Fiber



Historical Production & Sales Volume - Chemicals

K tons
2.327 2.307
76% 77%
24% 23%
2018 2019

K tons

2,361

2018

Soda Ash Sales

4.670
2127 2.349 Sa
76% [
24% 27% 12%
2020 2021 2022

® Domestic ® International*

2,380

2019

2.363

88%

12%
H1'22

Soda Ash Production

4,877

2,169 2,343 2,402
38% 37%
62% 63%
2020 2021 2022 H1'22

E Domestic ™ International

K tons

158

137

2.257

90%

10%
H1'23

* International: Sales from Non-Turkey Facilities + Exports from Turkey-based facilities

2,288

69%

31%
H1'23

Chromium Chemicals Sales

127 136

89%

0/ A0,

2020 2021 2022

u Domestic H |nternational*

62

86%

4%

H1'22

42

82%

Q04

H1'23
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Installed Capacities AL

SiISECAM

Architectural Glass Glassware Glass Packaging Soda Ash

o

3.5Mn 565K
tons/year tons/year

2.7Mn
tons/year

8Mn 8%

tons/year w

68%

**

=Turkey ~ =Russia  =Bulgaria = Turkey =Russia =Bulgaria - Egypt =Turkey =Russia - Ukraine® - Georgia = Turkey =Bosnia =Bulgaria ~ USA

= ltaly India Egypt

Auto Glass Plants

Other Product Range reported under Chemicals
Turkey, Russia, Romania, Bulgaria Chromic Acid, Turkey 25
Encapsulation Plants Powder BCS, Italy 8.8

Slovakia BCS, Turkey 120
Hungary Sodium Dichromate, Turkey 105
Germany (x2) Sodium Bicarbonate**, USA 240

* Inoperational since December 2014
** Incl. US Natural Soda Ash Investment: Wyoming mine (operational with 2.5Mn tons/year production capacity) + Pacific & Atlantic mines (total stake adjusted capacities; soda ash 3Mn tons/year, sodium

bicarbonate 240K tons/year expected to be gradually online starting from late 2026 13



Historical Gross Debt & Liquidity Results

TRY Mn
62,868
46,912
27,670
15,846 17,142
8,009
3,164
2018 2019 2020 2021 2022 H1'23
B Net Debt = Cash and cash equivalents B Marketable Securities*
Net Debt/EBITDA**  (0.46 0.93 0.65 0.91 0.61 1.11
Net Debt/Equity** 0.13 0.24 0.17 0.20 0.18 0.31
Credit Ratings
g MOODY’s LT F.CY B3 Stable
Rating
FITCH :;2 ;EZ B Negative

(*) Marketable securities: USD 116Mn-Eurobond investments and USD 165Mn-FX protected deposits

(**) Marketable securities and TRY 10.2Mn liquid funds (booked under cash and cash equivalents) are included in net debt calculation

AL

SiISECAM
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Debt Position N

SiISECAM
Net Debt Bridge (TRY Mn)
24,696
-1,178
Net Debt: USD 1.3 Bn
Net Debt/EBITDA
) 1.1x
Borrowings Marketable Sec.
H1'22 Cash & Cash Equ. H1'23 \ /
Term Structure of Gross Debt (TRY Mn) _ _
Fixed / Variable
TRY RUB Other
1% 3% 62,868 RUB 49 Interest Rate
. oo% 7% | 23%

35%

v

H1'23
“Long Term B Short Term
*USD 1.6bn equivalent long-term liabilities include USD 700Mn Eurobond issued in March 2019

Following the cross currency swaps, made in 2019 for USD 575Mn of 2026 bond in exchange of EUR 421Mn in 2019, 68% of the bond was converted to EURs, 14% converted to TRY and rest of 18% kept in USD. In August 2022, USD
210Mn-equivalent EUR swap agreements have been unwound. Accordingly, as of the reporting period; 38% of the bond is converted to EUR, 14% to TRY and the rest is kept in USD. 15



Historical FX Position

[ H1°’23: Net Long FX Position : USD 104 Mn 1

Original Currency (Mn)

2018

289 176

| AR

914

2019

186
]

-318

®USD

®EUR

2020

375

-403

2021

813

IIII iiii

-367

275

2022

-507

B Other Currencies corresponding TRY

616

H1'23

300
]
L

-202

641

AL

SiISECAM
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FCF & Capex Ad

SiISECAM

(TRY Mn) H1'22 H1'23 Change CAPEX Breakdown (H1'23)

Net Profit 9,241 9,081 -159
Non Cash Items 4,536 8,965 4,429
Changes in Working Capital -7,911  -6,798 1,113 Q

Cashflow from operations 5866 11,249 5,383
Interest received,net -624 -1,543 -919
Dividend paid,net -1,499  -3,065 -1,566
Taxes paid -1,481 -854 627 %
Capex 2814 -7.100 -4 286 "— 41%
[FCF 553  -1,313  -761)
= Architectural Glass = Industrial Glass = Glassware
Glass Packaging = Chemicals = Other

Working Capital/Revenue

0%
35% CAPEX/Revenue

12%
Adjusted EBITDA/CAPEX
2.0x

17
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Historical Capex Analysis N

SiISECAM
TRY Mn 05,349
16%
14%
12%
9% 8%
- 7%
58,434
40,232
32,058
21,341
18,059
15,550
4,962
2018 2019 2020 2021 2022 H1'22 H1'23
mm Revenue mw Adjusted EBITDA mm Capex —e—Capex/Revenues
Adj. EBITDA
/ 1.8 15 2.6 3.3 3.0 4.0 2.0

Capex
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Within the framework of our CareforNext approach, we aim to create positive impact and value on a global scale with applications and solutions in order to reach
goals we have determined under the pillars of Protect the Planet, Empower Society and

While moving "Together For A Sustainable Future”, our 2022 Sustainability Report, in which we share our economic, social and environmental activities that we
have carried out within the framework of our CareforNext strategy and the respective outputs throughout 2022, has been published.

= | CarerwNext © =it
MESSAGE FROM THE MANAGEMENT STRATEGY & GOVERNANCE PROTECT THE PLANET EMPOWER SOCIETY
o = CareforNext 2030 Sustainability Strategy » Climate Change = Corporate Heritage S
i el vl st = Sustainability Governance = Water Use = Equality, Diversity and
= Sustainability-related Responsibilities and Statements = Circular Production Inclusion

= Materiality Analysis
= Good Practices

= Talent Acquisition,
Management and

= 2022 Sustainability Performance Development
= CareforNext 2030 Targets = Qccupational Health and
= Key Stakeholder Groups and Participation Platforms Safety
= Memberships o )
: CORPORATE PROFILE = Business Ethics, Compliance and Legislation Studies - Dlglta'llzed Value Chain.
: = System, Product And Facility Certifications ® Sustainable Products
: ) . . g . = Sustainability Across o =
.= About Sisecam = Sisecam in 2022 g R E— - = =e=
. o . . the Value Chain — = c
= Vision, Mission, And Values *® Economic Performance ' =
; = Value-Added
= Business Segments = Annual Sales Growth .
- L Partnerships
= Production Power = Sustainability Journey

SUSTAINABILITY REPORT ASSURANCE

AWARDS SISECAM'S
PROI DUCTION

. 1zl v 3rd Party assurance service for 2022 Sustainability

: = Awards

= Report data EY
g v Data assurance of 10 sustainability parameters
1 Building a better

v' Verification of all Sisecam facilities and on-site audits warking world
at 6 facilities
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Sisecam 2022 Sustainability Report N

SiISECAM

our 2050 Vision of "Carbon Neutral".

WORK THAT

ESHIN PIONEERING MOVE WITH NATURAL SODA ASH

DIFFERENCE

By investing in the Wyoming Factory in the USA, we became the
second largest in global soda ash field and increased our competitive
power.

We aim to increase our soda ash production capacity to over 10 Mn
tons with the introduction Pacific & ATRYantic mines and to be the
first in the world in the field of soda ash.

While developing the Pacific and ATRYantic Projects, the two
powerful organizations that will expand the scope of cooperation with
their new partnership structure and investment decisions, we
envisaged the realization of a natural soda ash investment of
approximately 4 Bn dollars in the USA.

We reduced the carbon and water consumption intensity of total soda
production by 50% with the natural soda ash we obtained from the
Wyoming Factory.

We accept the driving force of the climate crisis as an undeniable reality in all of our sustainability practices and carry on our activities based on

PROTECT THE PLANET: SISECAM IN 2022

= We started the evaluation studies in line with the TCFD framework, to meet the expectations regarding the risk
assessments under combating climate change and adaptation, and to contribute to the holistic execution of respective
financial risk assessments. The study will be used in the internal risk assessment step.

= |n 2022, our installed capacity in renewable energy generation reached 10 MWp.

= We prevented approximately 4K tons of carbon emissions.

= With the works we carried out in 2022, we achieved energy savings of approximately 29 Mn TRY.

= |n 2022, we have implemented more than 350 environmental and energy-oriented project investment plans with an
investment value of more than 17 Mn USD.

= We increased our |I-REC certified energy supply by approximately 20% compared to the previous year, to 18,536 GJ.
= |n total, we saved 36,300 GJ of energy.

= We recovered 6.8 Mn m? of water.
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We know that a sustainable business life can only be achieved through inclusive, pluralistic and participatory practices. We build the future by :
protecting our heritage with the strength we derive from our corporate culture.

EMPOWER SOCIETY: SISECAM IN 2022

» We held the 37th Sisecam Glass Conference with the theme of “Inspiration for Tomorrow: Celebrating the
International Year of Glass”. We completed the conference, which we held as hybrid in 5 continents and 39 countries,
WORK THAT with 291 physical and 414 online participants.

SIAES A INTERNATIONAL YEAR OF GLASS E

BIFFERENCE = By the end of 2022, we increased our female employee rate to 23%.

» We contributed with all our resources to the declaration of 2022 as the | * We increased the rate of female members in the Executive Board to 50%.

United Nations International Year of Glass.
» As aresult of the cooperation initiated with IESE Business School within the scope of the “Sigecam Women Expression”

= As the "Main Sponsor of the Year of Glass", we emphasized the program, 3 of our female leaders graduated from the AMP (Advanced Management Program) and PMD (Program for
technological, scientific and economic importance of glass and Management Development) programs.

explained its strategic importance for a sustainable world on every

platform. = We completed our global internship program Together, which we started to bring young talents to Sisecam, with the

participation of 166 interns, and our summer internship program, First Step, with the participation of 227 interns.

i | = As we celebrate the 2022 International Year of Glass in our century,
; which we name the Age of Glass, we told the world about the | ® Inthe context of increasing functional personal competencies of our employees, we provided 32 person/hour training in

miracles of glass through symposiums, advertisements, installations, Turkey.
exhibitions, workshops and special events, including communication
projects and fairs. = As of the end of 2022, the total training we provide to our employees is 428,822 person x hours.

: = In order to create a social context and contribute to the society, we collected volunteer applications for the formation of the
Sisecam Emergency Case Team (S.A.V.E.), which consists of our employees with disaster and emergency response
competence, on a voluntary basis from our facilities. We clarified the team members, we determined the understanding of
structuring, training and governance, we organized informative seminars and conducted health checks of our volunteer
employees.
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TRANSFORM
UE - - - - . - - - - - - -y
. In line with our pillar of "Transform Life", we work with the aim of being a leaner, more flexible and agile organization. In order to create resilient

business models, we take steps to create data-based decision-making processes, and to develop sustainable products with product life cycle

studies.

TRANSFORM LIFE : SISECAM IN 2022

= By the end of 2022, the number of suppliers that have accepted the “Sigecam Supplier Code of Conduct” has reached

approximately 50% of the number of active suppliers out of the group, which constitute 80% of the purchasing volume.
11 PRODUCTS WITH ENVIRONMENTAL PP y R PP grotp voriep g

PRODUCT DECLARATION * Our locally procured raw material ratio reached to 83.8%.

Turkish glass industry in 2018, with the EPD certificate for the flat decision-making processes.
glass product group.
= We have invested 521 Mn TRY in digital transformation in the last 3 years.
= At the point we have reached today, we obtained 11 EPD Certified
(Environmental Product Declaration) products covering the entire = As of 2022, a total of 2,500 Sigsecam employees have been involved in operational excellence and we saved a total of

flat glass product range. 50 Mn USD with the projects completed until 2022.

= We aim to meet the certification criteria for more products by = We increased awareness of process automation studies and our total RPA processes reached 68 with the inclusion of
expanding the scope of our work, in this direction, we carry out 44 priority processes. Within the scope of the RPA studies carried out, labor force saving of 47 FTE increased to 95
projects with the LCA (Life Cycle Analysis) approach and offer FTE.

LCA/EPD literacy trainings to our employees.
= In 2022, we used 54% of R&D expenditures for sustainability projects.

= We have completed Life Cycle Analysis (LCA) processes for 16 sustainable products.

= We set out as the first company to make life cycle statement in the = With the Digital Twin Project, we collected data from 4500 sensors and digitized the data and integrated it into our
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In addition to the Sustainability Policy, which includes our basic principles, the "Sustainability Statement”, which contains our goals and commitments regarding our 11

Sisecam 2022 Sustainability Report

material ESG topics and is a guide to communicate our actions, has been published on our corporate website (https://sisecam.com.tr).

A

siSECAM

SUSTAINAE
STATEMEN

W | CareforNext

I pursuit of the United Nations Sustainable Development Goals, Sigecal
of its cone stroteqy, businesses and operations. At Sigecom, we shape of

cur valus creation framework, with a stokeholder lans,

CareforMext includes the following pillars:

@ Protect the Planet:

W aecuta our businagss cpanations while minmizing our impocts on "Gl
in *Circular Production.® Toword the goal of becoming carton neutral byl
adopt globally accepted GHG reduction targets, implementing low of
design, and or Inhouse & Brergy 0N COpOE
by epanding intarinked Industrial symibiotic proctices. We voalua circul

moctiel while: ITeating Waste 05 & LTS Materkdl and,/or energy Source.

@/ Empower Society:

‘W prioritiza “Corporata Herttage, “Equalty, Diversity and inclusion,” “1)
and “Occupational Health and Safety” while delwering value-adding img
operate. We remaln loyal te glss herftoge and alm to dsseminate It to
1o Equality, Diversity and inclusion, we plan to retain our plonesring role;
mering the Wamen's Program, O i L
bowed end Competancy #1 Talent pregrams serass Jigacam Cus rat el
ship and Cultural Transtormation Progrom targats our antira walua chaln
W alsa faster lifelang mental and physical health by providing emplaya

Our goals almed at Implemanting a "Digiolized Yok Chain,” boosting!
expanding “Valkue-Added Partnarships” are key drivers for integrating =i
Taward expanding our range of Sustainable Products, we see Life Cycle
biggest apportunities in fosterng sustainaility ot the preduct design af
Value-Addad Portnerships, we base cur Supply Chaln Sustainatillty opg

continuausly Improving our sUpEliens with an aim of instiling Ssecam’s cf

W | Care forNext

sisscan

QO Protect the Planet:

We oddress “Climate Change,” “Water Use* and “Circular Produd
greanhouse Qs emissions, water management and renswable eng

Under this pillar, $igecam contributes to

$DG 6 - Clean Water and Sanitation

$0G 7 - Affordable and Clean Energy

$DG 9 - Inustry, Innovotion and Irastructure
S0G 12 © and Products
$DG 13 - Cimate Action

Climate Change

The climate crisls, an Unfortunate foct of our Iives today, Is growing|
planet. By developing a low-carbon business medel and value chal
climate chonge and decarbonization alongside ol our stokeholder
we manutocture to have a net positive Impact on the climate. In th
bocies to keep global warming below 2°C and to minimize the Impd

GOALS FOR 2030

Fudly Electric Fumo

Within this framework:
« Glossis o eriticol material for o corbon neutrol future with its end
We contribute to the fight ogainst the cimote critis ot the port
low-carbon solutions.
+  Woe exomine opportunities for adopting globally accepted GHG
carbon neutrol by 2050,
We implement low or zero carbon technologies including slectri
We Invest in Inhouse renewable energy production copacities.
+ We monitor and report greenhouse gas and air emissions from @
* We reduce the corbon foatprint and energy use of cur productia
energy and recycling activities.
We develop scenario analyzes and business models for climate
We expand our renewable energy capocity in our production ad

Water Use

One of the most critical impacts of the climate crisis is how extreme
of water-stressed amas workdwide Is proliferating and water-rakaty
committad to conserving water, @ ighly vakiabla natual resource)

W | CareforNext

Vsteam

@[}) Empower Society

Undiar the pliar of “Empower Sociaty,” we 1ocus on *Comparats Hofl
, D and " and e

holdors a3 one of our most important responsbiities. Accordingly,
on a glcbal scale, fostering gender equality, cultivating o multinath

W | Care forNext

Hican

Urdher the pllar of "Transform Life,” we focus on the pricrities of “Sustd

W | CareforNext

POLICY ECOSYSTEM

Sines the CamforNext strategy intérsects & wids varety of anas, the supporting palicy) procedures ane a3 follows:

Paley

Vol Chain,* Proucts” and “Va i
Integrotad, mora digital, mors optimized whils odharing to an oportk

recruting new talent, and ensuring health

SDG 3 - Good Health and Well-8eing

$DG 4 - Guality Education

SDG § - Gender Equality

SDG 8 - Dacent Work and Economic Growth
$DG 10 - foctuced Inequalties

$0G 17 - Partnarships for the Goals

Corporate Heritage

We are proud to be the first large-scale glass production focilty i
Blocks of the presecvation and development of glass culture In cuf]
NeAtoge among Tutlee Ganerations with our wide range of actiitiel

Within this framework:

With the the biggest pr 5t
both the sector and soclaty.

We orgonize internatonal events that present glats and ot tog
We remain loyal to glass heritage and disseminate It to Auture of
As one of the main

together acodemics and companies specialized in the field of gi
glass industry and toke the necessary steps toword

“Tramstorm Lite" pillar serve
SDG B - Decent Wiork and Econom
SDG ¥ = Inclustry, Innovation and infroy
SDG 12 - Responsibia Co ption and
rinarships for the Godls

W care about disseminating cur work and efforts that impact society
In this way, we develop togather with our value chain and increase the

W take steps to integrate envirenmental, sociol and govemance |
ehuain = i U

We impiement o sustainability approach on selecting, engoging, 18

Within this framawork:

Diversity and inclusion Pranciples
Ernirorement and Ersengy Pokicy

Wit and Circular Economy Palicy
Guality Managemant Policy

Human Resources Polcy
Suppler Code of Conduct

Information Securty Management Palicy
Oecupational Health and Satety Polcy
Gift ard Hospitality Policy

Disclosure Policy

Prafit Districution Pelicy

Compensation Policy

Droration Pokicy

Code of Ethics

Compersation Policy of Senicr Executhes
Aniti Beibery and Anti Coeruption Policy
Arti. Retalation Policy

Human Rights Falicy

STATEMENT RESPONSIBILITY

Tier-1 suppliers with im of A those ke
W' maintain our vision of being a global company that adds value!

tomar 10 the needs of the.
wfforts on digh

With @ holistic 5 istaction sur
areas and service qi
Weodoptag poly for a sustal

We present our gloss ant collections to

society obout the history of glass.

Equality, Diversity, and Inclusig

Equaiity, diversty, and inclusion in the working environment are an|

CONICE Our My " 565 based on tha ¢

Incusive stance that supports oach of our employees to realize the
committed to reflecting an egalitarion and Inchusive working ermvird

spre0ding It among our business partnars.

ehain, inchuding peoduscticn, the supply chain, mate

s part of aur oty o
of all our suppl the §igecom Suppler Co
s part of to rights,

purchased by thase wha viclate or acknawsedge the viciatian of hu
W provide iustainabiity trainings 19 our iupplen.

wenveet by the 5 Board of Divectors. i e Bod i
far thy publoation, peradic review and, if necessary, revision of the
Sigecam B # the statement to the Board of
Directors. Reviions regarding ! Jsecom B Disctors.
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Sisecam at a Glance NN
SiSEcAM
$5.8 Billion 5.8 Million Tons 4.9 Million Tons ~24K Presencein 14
Revenue in 2022 Glass Production Soda ash Production Employees Countries

Ii 4 A i 6 -

5t Flat Glass 2nd Glassware 5t Glass Packaging 2"d Soda Ash Leader Producer in 4t Chromic Acid

Producer Globally Producer Globally Producer Globally Producer Globally Bsiﬂ;tggﬁ)nt;;ﬁ? Producer Globally

Shareholder Structure*

Sisecam 1.4%

|

is Bank 51%

Free Float 48%

87 year of 150+ Export 45 Production $5.7 Billion Market Listed Company
corporate history Countries Facilities Cap. * since 1986

*As of August 10, 2023
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Risk Management Policies

Not only a diversified relationship banks portfolio, but also access to international debt
capital and loan markets at favorable rates.

Interest Rate

Derivatives

AL

SiISECAM
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Appendix

* Operating Structure
* Production Facilities

* FX Exposure
* COGS Analysis
* Natural Gas Prices & Profitability

« Summary Balance Sheet
« Summary Income Statement

* New Implementations
* Transformation for Value — One Sisecam
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Sisecam Operating Structure

iSBANK
|
SiSECAM
L
[ T T T T T 1
Architectural Industrial Gl .
rcGllassura nGLIIasga Glassware Pack?:?ing Chemicals Energy Other
1
Pasabah; 5 = ise Sige 5
isecam Flat isecam : : asabahce isecam isecam isecam isecam isecam
5G ass India '5 Sstment ot Slget{_:ﬂrﬂ sémarﬂg-l I;"agfabrlnge L (Shanghai) Mina Inv Sstment Shanghai Chemicals Investment Camis Elektri Oxyvit HH Investment
Private Ltd. B.V. omotiv A.3. anayli A. agazalan Trading B.V. Trade Co. USA Inc. B.V. B.V.
Sisecam Flat | Trakya P Ruscam : isecam R R . . Sisecam
é | PR asaba | | | Pasaba | | |000 Ruscam Pacific Soda | | | Sisecam Soda isecam Sisecam Sisecam | | |
Ig‘_"ﬁ_lﬁly "BV Spain S Glass GmbH Gﬁ{";fd?:; k. Management LLC CEBLT{?%' ﬁkavac gulgarla Eﬁ;rji S?;{{):rta Sistg‘:rrlftari
|
Saint Gobain Sisecam isecam 000 _ Solvay .
Glass Eeypt —{ Automotive Pa§gl§f\h§e 'sge‘c t Energosyste |-} MgrefaGl Cromital Sisecam 5'§|?_Cﬂm Dis || | T SCd_GIaESV
S.AE. Romania SA B.V. ms ompany Holding AG icaret rading B.v.
|
Trakya Glass || p2p3ecain Pasabahce Posuda Brewery igecam Denmar US Cami
Bulgaria EAD All'{l?s":logge Bulgaria ED Limited Pivdenna [ | IFI;ug;:Fr;?ﬁlf(t.. LLC Refel S.p.A. Maden{glik
L isecam Flat f Pagabahge P Rudnik
ass South _|Sisecam Auto Pagabahge Eqvnt Gl Camis Egypt "
ey Pulgara EAD SRE™ ] S e Mg " [1] Kjpenate
TRSG Glass Sy Camis ||
Holding BV GmbH Ambalaj
Trakyra Glass| | | Trakya Glass L] E&%ﬁ?a‘;‘s
Rus Trading Rus AD Trading LLC

- Indicates production joint venture partners
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Sisecam Production Facilities N

SiISECAM
FEAT GLASS casswane | GLASS s e
PN U NNy | UTOCLASS ||ENCAPSULATION] | GLASS FIBER PACKAGING |y Gimcas | [ ‘ - -
| TURKEY || 4PLANTS | 1pant ] || 1pLanT 3PLANTS speants || apant || 1pant || ||| 1pants || 1pLanT 6 |
\ BULGARIA || 1 PLANT || 1 PLANT || | | || 1 PLANT || || 1 PLANT 2 | | | | | | | | |
’ ITALY || 2 PLANTS || || | | || || || | | 1 PLANT | | | | | | 1 PLANT’ |
| _GERMANY || | | 2rants || | | | 1 1 1 | |
| ROMANIA || | speant ] 1 | | | | 1 1 1 |
| SLOVAKIA || | | xpeant || | | | | | Il | |
| HUNGARY || | | zeeant || | | 1peantt || | 1 Il 1 |
|_BOSNIA_|| | | 1 | | | apeant || | Il 1 |
| RUSSIA || 1 PLANT 1 || 1 PLANT || | | || 1 PLANT || 5PLANTS || | | | | | | | | |
| _GEORGIA || | | 1 | | 1peant || 1 | 1 | |
| _UKRAINE_ || | | || | | teeant || | 1 | || |
| EGYPT || seeante | | 1 | speant || | 1 1 1 | |
| NDIA [ reeant ] | || | | | 1 1 1 1 |
L usa || | | | | || 1piante || [l aptante ] | |

TOTAL 10 PLANTS 4 PLANTS 4 PLANTS 1 PLANT 6 PLANTS 11 PLANTS 4 PLANTS 2 PLANTS 1 PLANT 1 PLANT 2 PLANTS

. JV with St Gobain in Russia & Egypt for flat glass operations

. JV with Solvay in Bulgaria for chemicals operations

. Ciner Group US Operations — 60% stake acquired in December 2021

. Greenfield investment: announced in June 2021, planned to be fully operational with 2 furnaces in 2025

Two cogeneration facilities located in Turkey

Oxyvit — Vitamin K and SMBS production facilities

. Refel S.p.A. — fully acquired in February 2022

. Stockton Port Management — Port operation investment, planned to be gradually operational starting from 2027

1
2
3
4
5.
6.
2
8

* 19 Mining Plants, located in Turkey, Bosnia and Egypt & Offset Packaging Plant located in Turkey



Fx Exposure — H1'23

Consolidated Sisecam Fx Exposure — H1'23

Revenue 28% 24% 7% 3%
COGS 17% 25% 7% 2%

®TRY "mEUR ®mUSD " RUB = Other

AL

SiISECAM
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Fx Exposure — H1'23

Architectural Glass

Industrial Glass

Revenue 30% (/W 5% 7%

COGS 37% WM 5% 9%

FTRY WEUR ®WUSD RUB  Other

Glassware

Revenue 67% L%

COGS 69% 2% I

BTRY EEUR ®USD ' RUB

Glass Packaging

Revenue 34% 8% 9% %

COGS 30% &% 9% 4%

ETRY ®EUR ®USD " RUB  Other

Revenue 19% 6% 30% 2%

COGS 3% 12% 30% 2%

ETRY WEUR ®mUSD " RUB = Other

AL

SiISECAM
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Fx Exposure — H1'23

Chemicals Energy
BTRY BEUR BUSD =TRY
Other
Revenue 57% 13%

COGS 51% 15%

STRY ®REUR mUSD

AL

SiISECAM
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COGS Analysis — H1'23 Ad

SiISECAM

Sisecam

| -

® Input & Materials & Packaging “ Ngas = Electricity = | abor = Depreciation ® Qutsourcing & Other
Architectural Glass 37% 32% 5% 6% 4% 16%
Industrial Glass 46% 2% 8% 13% 3% 28%
Glassware
Glass Packaging 43% 22% 10% 11% 7% 7%
Chemicals 46% 20% 4% 13% 5% 12%
Energy 14% 1% 85%

Other 57% 4% 7% 19% 2% 11%
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Natural Gas Prices — H1'23 & Historical

Turkey Ngas Expense in total COGS
SISECAM

12% 12%

11% 10%

22%

14%

2018 2019 2020 2021 2022 H1'23
H1'23
Actual Turkey Ngas Expense in total COGS
18% 20%
13% 14% 14% 14%
|
Architectural Glass Industrial Glass Glassware Glass Packaging Chemicals Energy Sisecam

AL

SiISECAM
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Natural Gas Price & Profitabllity

2018

Turkey Ngas (base 2017-end) vs Adjusted EBITDA Margin

24%

H1'23

2494
205 206 293
2019 2020 2021 2022
mm \Weighted Avg. Ngas Price Index Sisecam Adj. Ebitda Margin
Natural Gas Price Changes - Turkey (Year-end Effective)
2018 92% Hike for Industrials & 103% for Elect. Prod.
2019 14% Hike for Industrials & 6% for Elect. Prod.
2020 10% Discount for Industrials & 13% for Elect. Prod.
2021 200% Hike for Industrials & 242% for Elect. Prod.
2022 444% Hike for Industrials & 328% for Elect. Prod.
2023 - Jan. 3% Discount for Industrials & 13% for Elect. Prod.
2023 - Feb. 13% Discount for Industrials & 17% for Elect. Prod.
2023 - Mar. 21% Discount for Industrials & 20% for Elect. Prod.
2023 - Apr. 20% Discount for Industrials & 17% for Elect. Prod.

AL

SiISECAM
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Summary Balance Sheet

SUMMARY BALANCE SHEET (TRY Mn)

Total Assets 122,799 201,897 64%
Cash & Cash Equivalents 15,482 21,150 37%
Financial Assets & Derivatives 8,859 9,226 4%
Trade Receivables 17,287 25,796 49%
Inventories 13,122 25,743 96%
Equity-Pickups 2,124 2,626 24%
Property, plant and equipment 37,667 69,196 84%
Right of Use Assets* 736 1,960 166%
Investment properties 1,469 5,151 251%
Intangible assets 18,319 29,899 63%
Tax & Deferred Tax Assets* 2,210 2,165 -2%
Other** 5,525 8,985 63%

Total Liabilities 56,675 90,156 59%
Interest Bearing Liabilities & Derivatives* 38,414 63,830 66%
Trade Payables 7,817 12,261 57%
Liabilities & Provisions for employee benefits 290 629 117%
Tax & Deferred Tax Liabilities 1,220 1,949 60%
Provisions 3,926 5,915 51%
Other*** 5,008 5,573 11%

Equity* 66,124 111,740 69%
Equity holders of the parent 53,586 89,577 67%
Minority Interest 12,537 22,163 77%

*Includes impacts of change in IFRS-16
**Other Receivables, Prepaid Expenses, Other Current & Non-Current Assets
***Qther Payables, Deferred Income

1Restatement: In accordance with TFRS-3 principle, provisional figures had been used for the consolidation purpose of US entities. Following the completion
of valuation studies, Sisecam H1’22 consolidated financial statements and Chemicals business line financials have been restated accordingly.

AL

SiISECAM
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Summary Income Statement

SUMMARY INCOME STATEMENT (TRY Mn)

Revenue 40,232 58,434 45%
Cost of Goods Sold -24,591 -39,112 59%
Gross Profit 15,642 19,323 24%
General and administrative -1,883 -3,464 84%
Sales and marketing -5,493 -7,708 40%
Research and development -72 -158 121%
Other operating income (expense), net 702 1,988 183%
Income from Equity Pick-ups 392 421 7%
Income from Investing Activities 716 1,424 99%
Other income/(expense) -17 25 -250%
EBIT 9,988 11,850 19%
EBITDA 11,887 14,810 25%
Financial income (expense), net -293 -307 5%
Income before Tax 9,695 11,543 19%
Tax Income (expense), net -141 -2,462 1643%
Net income 9,554 9,081 -5%
Net income after Minority Interest 8,955 8,069 -10%
Minority Interest 599 1,013 69%
Earnings per share (TRY) 2.99 2.84 -5%

1Restatement: In accordance with TFRS-3 principle, provisional figures had been used for the consolidation purpose of US entities. Following the completion
of valuation studies, Sisecam H1’22 consolidated financial statements and Chemicals business line financials have been restated accordingly.

AL

SiISECAM
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Digital and Automated Treasury Management AL

SiISECAM

08

\ ERP

| = Migration of All
Companies to
\ SAP
» Vendor data
| Management in
a single platform

S
\A

\
\
‘\

Establishing an identical
ERP system by moving all
companies to SAP.

= SWIFT API
= SWIFT GPI

= SWIFT KYC

As a member of SWIFT
Corporate, to integrate all
innovations offered by
SWIFT in the fastest way
possible.

kyriba

= Global Payment
Management

= API connections
between multiple
systems.
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Digital and Automated Treasury Management

( Instant monitoring w (

of bank accounts
in Turkey.

—

Instant cash
reporting from
banks all over the
world supporting
SWIFT API

Daily monitoring )
of bank accounts
around the world

)

Global Payment
Management

MANAGEMENT

EFFECTIVE CASH

AL

SiISECAM

Adapting digital developments to our company for an
effective cash management and payment system.

f‘
Making payments completely trackable

from a single center by expanding the <
use of Kyriba

Ensuring the security of
payments by
reprocessing all
payments under fraud
controls in Kyriba

Making payments more integrated
with API connection between SAP
MDG and Kyriba

Highly secure payment
workflow
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Transformation for Value — One Sisecam AL

SiISECAM

v

Organization Structure

‘New Operating Model’
Simplification of the Remaining Corporate Structures in Group >>>
30.09.2020 Operating Model and Organization Design Governance

Corporate Structure

Simplification
Legal Entities & Shareholding
Structure (2014-2020)

Digitalization

Processes Internal Legislation »
Process Governance
Processes Alignment, Design and Performance Monitoring Internal Legislation Revisions and Developments

Strengthen the Fundamentals

TRANSFORM
for VALUE

Change Management
Talent & Skills W
Career Architecture

Transform Our People

TRANSFORM: for Global Excellence, Customer-Centric Value Chain

Culture
Mutual Understanding & Collaboration

()
ﬁ Prepare for the New Challenges Ahead!

RISE
W
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Disclaimer

This information in this document has been obtained by T. Sise ve Cam Fabrikalari A.S. (“Sisecam” from sources believed to
be reliable, however, Sisecam cannot guarantee the accuracy , completeness, or correctness of such information. This
document has been issued for information purposes only . The financial reports and statements announced by Sisecam to
the public and the relevant corporations are accepted to be the sole material. Sisecam does not accept any liability
whatsoever for any direct or consequential loss arising from any use of this document or its contents due to the misleading
information in this document. All estimations contained in this document are the opinions of Sisecam and can be subject to
change without notice. This document cannot be interpreted as an advice to the investors and Sigsecam cannot be held
responsible for the results of investment decisions made on account of this document. This document has been issued
specially to the person, whom the document is concerned and may not be reproduced , distributed or shared with third
parties for any purpose.

FX Rates
2018 2019 2020 2021 2022 H1'22 H1'23
USD/TRY
Period End 5.26 5.94 7.34 13.33 18.70 16.66 25.82
Period Average 4.83 5.67 7.00 8.88 16.58 14.87 19.88
EUR/TRY
Period End 6.03 6.65 9.01 15.09 19.93 17.37 28.15

Period Average 5.68 6.35 8.01 10.46 17.39 16.23 21.49

AL

SiISECAM
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Contact Detalls \\\§\\\

T. Sise ve Cam Fabrikalari
Sisecam Genel Merkezi
D-100 Karayolu Cad. No:44A
34947 Tuzla/istanbul Turkey
Tel : (+90) 850 206 50 50
Fax: (+90) 850 206 40 40

Gokhan Guralp, Chief Financial Officer
gquralp@sisecam.com

Hande Ozbdrcek, IR Director, hozborcek@sisecam.com
Tel: (+90) 850 206 3374

Ferizan Kizil, IR Manager, fkizil@sisecam.com
Tel: (+90) 850 206 0343

Investor Relations Team
SC IR@sisecam.com
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